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Why	  haven’t	  we	  	  made	  more	  progress?	  
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Poten;al:	  	  
Technological	  innova;ons	  and	  new	  business	  models	  
 

Pla@orms	  to	  store	  value/transact	  

New	  sources	  of	  informa>on/analy>cs	  
“big	  data”,	  digital	  footprint,	  TREFI	  

Easier	  and	  lower	  cost	  access	  
New	  channels:	  correspondents,	  mobile,	  cards,	  broadband	  
	  

	  

Increased	  compe>>on	  and	  market	  segmenta>on	  
Providers:	  Telecoms,	  niche	  bank,	  specialized	  elect.	  payment	  	  
and	  deposit	  firms,	  retail	  chains	  
	  

Products	  in	  accordance	  to	  user	  needs	  
Crowdfunding,	  produc;ve	  chains	  ,	  savings	  programs	  

	  	  



	  
Poten;al:	  	  
Technological	  innova;ons	  and	  new	  business	  models	  
	  

Fuente: CGAP 

Poten>al	  to	  reach	  poor	  very	  quickly	  
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	  Comprehensive	  
Na;onal	  Strategies	  	  

How	  do	  we	  get	  there?	  	  

Effec>ve	  
	  

Sustainable	  

We	  need	  a	  fundamental	  change	  in	  public	  policy	  in	  order	  to	  advance 
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Conclusions	  

i.  Different	  instruments	  for	  different	  segments	  and	  policy	  objec;ves	  

ii.  Understand	  the	  market,	  promote	  new	  models	  	  	  

iii.  Effec;ve	   capacity	   building	   and	   at	   low	   cost	   is	   difficult:	   access	   vs	   user	  
friendliness	  

iv.  Effec;ve	  inter-‐ins;tu;onal	  coordina;on,	  and	  with	  private	  sector	  




